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ing; (6) Storing; (7) Financing; (8) Distributing. To be practical, a study of marketing must examine the methods of rendering these services and the agencies which provide them. Moreover, the conditions which determine efficiency and adequacy in the rendering of these marketing services must not be overlooked.
A study of what marketing is and does, therefore, must examine the various marketing services and determine why they are performed. There can be no justification for the performance of nonessential services in the marketing of farm products. The public interest, as well as that of both farmers and consumers, is rightfully centered on the determination of whether all the services involved in marketing a specific product are necessary. In Chapters III to XI, inclusive, each of these marketing services is considered separately. Facts are presented and analyses made which attempt to give a clear and sound understanding of each of these phases of the marketing problem.
Marketing Includes Methods of Rendering Services. While certain marketing services are fundamental the methods by which these services are rendered are equally important. A product may be expensive because a poor method has been employed in its making. The method itself may be poor. The expenses of operation are high or the quality of product turned out is low because the method of rendering services is poor. The interests of both farmers and consumers are conserved when the best method, that is, the out*1 turning out products of the highest grade at the lowest possible cost, is utilized by middleman concerns. But unfortunately at any given time there are poor marketing .methods in use. The public, therefore, is interested fully as much in having all products marketed by the best method as it is in knowing that nonessentiai services are not being rendered. In Chapter XIV facts are presented and an analysis given.